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A SPECIAL SUPPLEMENT TO

BY DAVID SINCLAIR
Managing Editor

Organizers of an annual
observance at the Moore
County Veterans Memorial in
Carthage say they are
“thrilled” about all of the
events planned during a spe-
cial Veterans Weekend Nov. 9-
11.

There’s just one problem: A
Veterans Day parade planned
in downtown Southern Pines
at 10 a.m. Saturday, Nov. 9, is
the same time as the ceremo-
ny at the county memorial in
Carriage Oaks off U.S. 15-501.

The observance is tradition-
ally held on the Saturday clos-
est to Veterans Day, accord-
ing to Joanne Atkins and
Ruby Hendricks, who are
members of the Veterans
Memorial Committee.

“We think it is great that

they are doing all of these
events that weekend to honor
the veterans,” said Atkins, the
group’s treasurer. “We are
thrilled about that. We really
didn’t know about it (the
parade) until after it was
announced. We’d be here for
the parade otherwise.”

Plans for the Veterans
Weekend were announced
Sept. 23 when the mayors of
Southern Pines, Pinehurst
and Aberdeen signed procla-
mations declaring the special
weekend. 

In addition to the parade,
the weekend includes a fun
run and chili cook-off that
Saturday morning in
Southern Pines, a patriotic
concert Sunday evening at
R.E. Lee Auditorium at

BY DAVID SINCLAIR
Managing Editor

Not everyone who comes to the
annual International Sardine Festival
in Aberdeen partakes in its main
course.

“Some people don’t like sardines,
but they enjoy seeing everyone,” said
Jamie Boles, an Aberdeen native who
took over the reins of the festival in
2008 from its founder, the late Randall
Moss. “They bring their own lunch
and eat it. They come to socialize.”

The 21st edition of the popular festi-
val takes place Friday at Aberdeen
Lake Park. Activities will begin at 11
a.m. and conclude about 2 p.m.

Hundreds of sardine connoisseurs
come back year after year.

“It is an annual tradition for so
many people,” said Boles, who is also
Moore County’s representative in the
N.C. General Assembly. “They really
look forward to coming back.” 

Boles said 1,500 cans of sardines,
1,000 MoonPies and 1,000 RC Colas
and Cokes have been ordered.
Crackers are also available.

“Last year, we ran out,” said Boles,
who has been involved with the festi-
val for about 12 years.

This year, everyone will get one can
of sardines instead of two to help
accommodate the demand, Boles said.

One of the highlights of the festival
is the crowning of the “Sardine
Queen.” The reigning queen is Kay
Moss, daughter of the founder,

BY JOHN LENTZ AND
TOM EMBREY

Staff Writers
William Dean grew up hanging out in the

Downtown Park in Southern Pines. Now, the
downtown business owner won’t let his
 children do the same.

“I have a 12-year-old and a 15-year-old, and
I don’t let them hang out down there,” said
Dean, owner of Cup of Flow, a coffee shop on
North East Broad Street just blocks from the
park. 

“I grew up here and hung out in that park 20
years ago, and it upsets me that my kids can’t
hang out there,” Dean said.

Some residents and business merchants
downtown are raising concerns about  safety

following a shooting that
occurred in the park at
approximately 7:45 p.m.
Sunday.

Police say they responded
to the park at 135 SE Broad
St. after receiving a report of
a fight in progress.

Police received informa-
tion that gunshots were

heard coming from the park. No victim was
located, but police learned a short time later
that a gunshot victim was being treated at
Moore Regional Hospital in Pinehurst.

The victim, an 18-year-old Southern Pines
resident, refused to cooperate with the police
investigation. The teen was later taken to an
undisclosed hospital for further treatment of
his non-life-threatening injuries.

Police Chief Bob Temme said the incident
was reported about 30 minutes after a police
officer on foot patrol went through the area.

Temme described the victim  as a “high-
risk individual engaged in high-risk behav-
ior,” but would not elaborate, citing an open
investigation. Those with information on the
incident are asked to call the criminal inves-
tigations department at (910) 693-1481 or the
Crime Tip Line at (910) 693-4110.

Town Manager Reagan Parsons said
Tuesday morning that the Police Department
would host a community  meeting Oct. 16, but
the time and location had yet to be

BY TED M. NATT JR.
Staff Writer

Better late than never.
FirstHealth Moore Regional

Hospital-Hoke Campus, which was
scheduled to open last week, wel-
comed its first patients at 8 a.m.
Monday.

The opening was delayed because
the N.C. Department of Health &
Human Services did not finish its
licensure survey until last Thursday.
The survey is part of the process of
opening a hospital.

Brian Canfield, chief operating
officer at Moore Regional, called the
opening “a monumental event for
both FirstHealth and Hoke County”
because it is the county’s first hospi-
tal.

“We are extremely grateful for the
community’s support,” Canfield said.
“We are looking forward to serving
the residents of Hoke County for
many more years to come.”

FirstHealth and Cape Fear Valley
Health System engaged in a lengthy
battle over which system would con-
struct a hospital in Hoke County
before settling the dispute in April
2012.

Last November, FirstHealth
received conditional approval from
the state to add 28 beds to its original
eight and a second operating room to
the Hoke Campus. But Cape Fear
appealed the decision.

The matter will go before the N.C.
Office of Administrative Hearings if
the two sides cannot reach resolu-
tion.

FirstHealth, the largest employer
in Moore County, hosted a grand
opening for its $34.1 million Hoke
Campus on Sept. 22 and expected to
open the doors 10 days later. But the
opening was delayed because the
state had not finished the survey.

The Hoke Campus is located on
U.S. 401 east of Raeford. Adjoining
the hospital is a 20,000-square-foot
medical office that houses cardiolo-
gy services, internal medicine and a
wound care center.

Cape Fear Valley plans to invest
more than $100 million at its 60-acre
site on U.S. 401, which is located less
than three miles from the Hoke
Campus. The first phase — an outpa-
tient center called Health Pavilion
Hoke — is under construction.

Contact Ted M. Natt Jr. at (910) 693-
2474 or tnatt@the pilot.com. see PARK SAFETY, page A8

Parade, Memorial
Timing to Conflict

see PARADE, page A9 see SARDINE, page A8

Sardine Festival to Pack ’em In

GLENN M. SIDES/The Pilot

Each year, the Sardine Festival draws a large crowd to enjoy sardines,
Moon Pies and RC Colas.

ANTIQUING SP Park’s
Safety
In Focus
Police to Discuss
Options at Meeting

PHOTOS BY HANNAH SHARPE/The Pilot

Top: Dawn Gibson and Mary Livingston, of Fayetteville, consider purchasing bouquets of
dried hydrangeas at the Cameron Fall Antiques Street Fair Saturday. Left: Visitors peruse
the variety of items offered among vendor booths. Right: Antique shops along N.C. 24-27
in  downtown Cameron were full of shoppers during the annual event.

FirstHealth
Opens Hoke

Hospital
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BY JOHN LENTZ
Staff Writer

Spectators lined the streets of
Southern Pines Saturday morning for
the second annual Veterans Day
parade, marking the beginning of a
weekend of activities honoring the
nation’s military.

The event, called a “great success”
by promoters, featured traditional
parade favorites such as fire trucks,
Shriners in their miniature cars and
candy thrown to children from pass-
ing vehicles. But the overarching
theme to honor area veterans, partic-
ularly those from World War II,
moved many in its effort to recognize
those to whom most believe we owe so
much.

“It is great to have this opportunity
to show our respect and gratitude to
the veterans, particularly those from

World War II, “ said
school board member
Ed Dennison, himself
a 6-year Navy veter-
an. “There are veter-
ans riding in the
parade who are from
100-years old on
down. It is amazing.”

The parade fea-
tured 40 grand marshals, all veterans
of World War II and/or Korea who rep-
resented many of the conflicts of
those wars. As the vintage vehicles
carrying the veterans traveled down
Broad Street, master of ceremonies
Tom Bernett read their names and the
fronts in which they served. Pearl
Harbor, the Battle of the Bulge,
Omaha Beach, Normandy and Iwo
Jima were some of the names listed.

One such veteran was Jack
Heerema of Seven Lakes, who rode in
style in a chariot red 1962 MGA Mark
II driven by Leo Magiera of
Pinehurst.

“I served twice, from July 1944 until
September 1947, and again from
September 1950 until July 1951,” he
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BY TED M. NATT JR.
Staff Writer

McKenzie Road. Carolina Vista Drive.
Shaw Road. Pinewild Drive. Juniper Lake
Road.

The names of those streets have replaced
the numbers of each checkout stand at the
Lowes Foods in Olmsted Village under a
remodeling that will incorporate the gro-
cery store chain’s new rebranding cam-
paign.

Lowes Foods, the retail division of
Hickory-based Alex Lee Inc., plans to carry
the “local” theme throughout each of its 100
stores by offering more than 2,500 local
products for sale.

While work is under way in Taylortown,
it’s just a drop compared with what the gro-
cer is about to undergo locally. The company
has announced a plan to expand its Moore
County presence with a store in the new
Morganton Park South in Southern Pines.

BY TOM EMBREY
Senior Writer

It’s a clear, crisp, see-your-breath morning
at the Law Enforcement Gun Range in
Carthage. Dozens of individuals  — police
officers, veterinarians, vet techs and emer-
gency responders, along with volunteers —
are spread across the grounds involved in a
drill searching for an active shooter and
human and canine casualties.

They are taking part in a role-playing exer-
cise in a class that focuses on tactical combat
casualty care for working dogs.

“Prioritize,” urges Dr. Janice Baker as she
observes the organized chaos. “See the big
picture.”

Baker is a co-founder and co-owner of Vass-
based Veterinary Tactical Group, the organi-
zation hosting the two-day class.

As the 30-minute scenario winds down,
Baker offers an honest assessment of the
exercise.

BY DAVID SINCLAIR
Managing Editor

With all of the controversy surrounding
their animal control operations, Moore
County officials are now exploring the pos-
sibility of turning that function over to the
private sector.

County Manager Wayne Vest acknowl-
edged in an email to an animal advocate last
week that he is gathering information from
other counties that contract with outside
agencies for providing sheltering and place-
ment functions.

“This may be the ultimate direction
Moore County takes, but the decision will be

made with the benefit of
having as much accurate
information regarding pros
and cons as we can pro-
vide,” he said in an email to
Jim Truemper, a former
animal center volunteer,
who had lambasted the
commissioners at their Oct
21 meeting for not doing

enough about what he called “a huge
 problem” with the center.

That prompted Vest at the Nov. 3 commis-
sioners’ meeting to defend the accomplish-
ments of the animal center and new Animal
Operations Director Brenda Sears.

Truemper, who was not at that meeting,
responded back in an email last Wednesday
that he was “profoundly disappointed and
disgusted” by what happened, saying he
thought relations between a group of animal
center volunteers and the county would
improve after meeting separately with Vest
and Commissioner Nick Picerno last month
after that Oct. 21 meeting.

It was in the string of back-and-forth
emails that talk of exploring privatization of
animal operations came to light.

Picerno, reached by phone late Thursday,
said that he and Commissioner Randy
Saunders, who make up the board’s budget
task force, asked Vest to look into whether it
would be “feasible” to outsource animal

see SHELTER, page A9see VETERANS, page A2

Lowes Foods
To Anchor New
Project in SP

see LOWES, page A13 see TRAINING, page A12

WEEKEND TO REMEMBER Changes
Possible
At Center
Privatization Of
Shelter in Review

PHOTOS BY BRANDI SWARMS/The Pilot

Southern Pines kicked off the Veterans Weekend in the Sandhills event Saturday with a parade
that brought thousands downtown to recognize and remember those who served. The parade
included marching bands, floats, dignitaries and a number of veterans.

Thousands
Attend SP
Veterans
Day Parade

Saving Man’s Best Friend
Training Instructs on Canine Emergencies

DAVID SINCLAIR/The Pilot

Laura Miller works on the “wound” of one of the role-players in the training exercise.
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BY JOHN LENTZ
Staff Writer
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weekend of activities honoring the
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The event, called a “great success”
by promoters, featured traditional
parade favorites such as fire trucks,
Shriners in their miniature cars and
candy thrown to children from pass-
ing vehicles. But the overarching
theme to honor area veterans, partic-
ularly those from World War II,
moved many in its effort to recognize
those to whom most believe we owe so
much.

“It is great to have this opportunity
to show our respect and gratitude to
the veterans, particularly those from

World War II, “ said
school board member
Ed Dennison, himself
a 6-year Navy veter-
an. “There are veter-
ans riding in the
parade who are from
100-years old on
down. It is amazing.”

The parade fea-
tured 40 grand marshals, all veterans
of World War II and/or Korea who rep-
resented many of the conflicts of
those wars. As the vintage vehicles
carrying the veterans traveled down
Broad Street, master of ceremonies
Tom Bernett read their names and the
fronts in which they served. Pearl
Harbor, the Battle of the Bulge,
Omaha Beach, Normandy and Iwo
Jima were some of the names listed.

One such veteran was Jack
Heerema of Seven Lakes, who rode in
style in a chariot red 1962 MGA Mark
II driven by Leo Magiera of
Pinehurst.

“I served twice, from July 1944 until
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ment functions.
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improve after meeting separately with Vest
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included marching bands, floats, dignitaries and a number of veterans.
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• �The ad option herein contracted for shall be 
used exclusively for the advertising of the firm 
named above and cannot be sold, given or 
transferred in whole or in part to any other 
person, firm or corporation.

• �The advertiser agrees that yearly agreements 
shall automatically renew for successive like 
periods and conditions unless either party 
notifies the other in writing at least 30 days 
prior to the expiration of this agreement

• �If the Advertiser earns a lower rate by 
exceeding the space level herein contracted 
for, the Advertiser may request an adjustment 
limited to the next rate level and/or the next 
frequency period in accordance with the rate 
schedule inforce on the rate card, within 30 days 
after the expiration of contract. If the amount 
contracted for is not used, or is not scheduled 
in accordance with the frequency specified, the 
Advertiser agrees to pay for such advertising as 
has been used at the rate actually qualified for in 
accordance with the rate schedule.

• In the event that the advertiser chooses to 
  cancel an ordered ad, the advertiser will be 
  charged a 30% fee for ads cancelled on the 
  last business day before press.

• �It is agreed that unless advertising copy is 
received in time to furnish a proof in accordance 
with the deadline schedule printed on the current 
rate cards, the Publisher shall not be responsible 
for typographical or other errors, and that in 
the event of any error, regardless of origin or 
circumstances, the liability of the Publisher shall 
not exceed the cost for the advertisement in 
which the error or errors occur.

• �The Advertiser agrees that the Publisher may 
cancel this contract or revise the rates on 30 
days written notice and if such notice is given, 
the Publisher agrees the Advertiser may cancel 
this contract without rate penalty at that time.

• �The Publisher reserves the right to revise, edit 
or reject any or all copy.

• �Upon credit approval, the Advertiser agrees to 
the credit terms and policies set forth in the 
current rate cards. If collection proceedings take 
place the Advertiser agrees to pay for all costs 
of collecting such indebtedness including court 
costs and attorney’s fee.

• ��In the event that any tax is imposed on 
newspaper advertising, the Advertiser specifically 
agrees that such tax or taxes shall be added to 
the rates set forth on the current contract cards.

145 West Pennsylvania Avenue  |  Southern Pines, NC  |  910.692.7271  
www.ThePilot.com

CUSTOMER SERVICES
DESIGN SERVICES t
The Pilot offers ad design at no additional charge. Our award-winning ad designers 
can design specs or finished layouts for one advertisement or an entire campaign. 

CAMPAIGNS t
By advertising with The Pilot, you have many options to get your business seen. 
From Web advertising on ThePilot.com, to being placed amid the stellar editorial 
and design in PineStraw Magazine, to being seen in the nation’s best community 
newspaper, there are many economical ways to market your business.  Ask about 
our magazines in Greenboro and Wilimington, too.

MARKET INFO t
We’re experts on this market. Whether you are starting a new business or 
looking to enlarge one, if you need information about your customer base, we 
may be able to help. Whether it’s population, demographic trends, retail sales, 
or new business openings, if you can’t find the answer to your question, ask. 
We can help.

ELECTRONIC AD DELIVERY t
E-mail camera ready ads to advertise@thepilot.com. Large files (over 20mb) 
can be uploaded to our Dropbox account. Contact your ad representative for 
the link to this site when you are ready to upload your files.

INTERACTIVE t
With averages of 100,000 unique visitors and more than 1 million page 
views per month, our award winning website offers popular interactivity and 
provides maximum exposure and cost effectiveness to drive your business forward.

PRESS RELEASES t
Please send press release to our editor John Nagy at john@thepilot.com. Calendar 
events should be sent to fdasen@thepilot.com and pinestrawcalendar@gmail.com.

PUBLISHER
David Woronoff
910.693.2499 | david@thepilot.com

ADVERTISING DIRECTOR
Pat Taylor
910.693.2505 | pat@thepilot.com

DISPLAY ADVERTISING
SALES REPRESENTATIVES

Deborah Fernsell
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Terry Hartsell
910.693.2513 | thartsell@thepilot.com

Perry Loflin
910.693.2514 | perry@thepilot.com

Darlene McNeil-Smith
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Johnsie Tipton
910.693.2515 | jtipton@thepilot.com

Ginny Trigg
910.693.2481 | ginny@thepilot.com
PINESTRAW MAGAZINE SALES COORDINATOR

CLASSIFIED ADVERTISING
SALES REPRESENTATIVE
910.693.3569 | Classifieds@thepilot.com 
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*WEEKLY CONTRACT RATES PER COLUMN INCH 
(MINIMUM 4 WEEKS)
5”................................$11.00 
6 -10”.........................$10.75
11-15”........................$10.50
16-25”........................$10.00

ADVERTISING CHOICES MADE EASY! 

HALF PAGE
HALF
PAGE

1/4
PAGE

1/8
PAGE

RETAIL DISPLAY ADS 
RATES EFFECTIVE 
JANUARY 1, 2015 - DECEMBER 31, 2015

GENERAL ADVERTISING  |  S.A.U. PER COLUMN INCH
Local Open Retail Rate: 			   $13.75/inch

Non-profit and church rate: 		  $9.25/inch

Administrative Notice: 			   $145.00 Flat (up to 4 runs)

Legal Notice: 				    $12.25/inch

National Commissionable Rate: 		  $16.50/inch

MODULAR PILOT ADS...including Color!
Full Page		 $1095

1/2 Page		 $695

1/4 Page		 $410

1/8 Page		 $220

ANNUAL PER COLUMN INCH RATES
Open Rate				    $13.75 per column inch/net

Level One ($2500 - $12000 per year)		 $11.50 per column inch/net

Level Two  ($12001 - $24000 per year)	 $10.60 per column inch/net

Level Three  ($24001+ per year)		  $9.95 per column inch/net

Full color cost $1.25 per inch with contract

26-32”..........................$9.25
33-50”..........................$8.50
51-90”..........................$7.50
91-126”........................$6.50

Full color cost $1.25 per inch with contract* 
these rates require a signed contract

Contract advertisers get a 10% discount off of all themed 
section purchases. See page 4 for list of sections.

3RATES
RETAIL & CLASSIFIED

1-2 PUNCH! PROGRAM
Run an ad in consecutive issues and get 
a 50% DISCOUNT on the second ad. 
Does not apply to modular rates and 
must run consecutive dates.

ADS YOUR WAY
You can order ads of any size or shape, as always, on a 
per-column-inch basis.

DISPLAY ADVERTISING DEADLINES
Sunday Issue - 12 Noon Thursday
Wednesday Issue - 3 pm Friday

CLASSIFIED DEADLINES
Sunday Straight Line - 11 a.m. Friday
Wednesday Straight Line - 11 a.m. Tuesday

CLASSIFIED DISPLAY DEADLINES
Sunday Display Ads - 12 Noon Thursday
Wednesday Display Ads - 12 Noon Monday

POSITION All Ads ROP

GUARANTEED POSITION
PREMIUM: 
Add 15% to total cost of ad.

COMMISSION Local rate non-commissionable. 
Advertising agency commission 15% on 
commissionable rate of 16.50 per inch

BILLING All accounts are billed monthly. 	
1.5% late fee will be charged on all accounts 30 days 
past due.

PUBLISH DATES
Wednesday | Sunday

86% of adults read
a community
newspaper 
each week.*

FULL PAGE
10” x 21” 5.16” x 21”5.16” x 10.5”

5.16” x 5”

10” x 10.5”



includes Four 2x10 ads OR Four 4x5 ads OR Four 3x6.5 ads

$495
$325

x4
OR...

$775QUARTER MASTER

includes Four 3x10.5 ads OR Four 4x8 ads OR Four 6x5.5 ads FULL COLOR

x4
OR...

x4x4
OR...

SAVE OVER 60%

PLUS

PLUS SIZE $1195
includes Four 5x10 ads OR Four 4x12.5 ads OR Four 3x16 ads FULL COLOR

x4
OR...

x4
OR...

x4

SAVE OVER 60%

VALUE LOAD
includes Four 6x10.5 ads OR Four 3x21 ads OR Four 4x16 ads FULL COLOR

PLUS

$1495

x4x4
OR...

x4
OR...

SAVE OVER $2,200

CAN’T MISS

includes Four 5x15 ads OR Four 6x12 ads OR Four 4x18 ads FULL COLOR
$1775

x4
OR...

x4
OR...

x4

MOST FLEXIBLE

SHOUT OUT

includes Four 6x21 ads OR Eight 6x10.5 ads OR Eight 4x16 ads FULL COLOR
$2950

x8
OR...

x8x4
OR...

SAVE OVER $3000

AD DOMINATOR

includes Four 5x18 ads OR Four 4x21 ads OR Four 6x15 ads FULL COLOR
$2125

x4
OR...

x4x4
OR...

SAVE UP TO 60%

WARM UP

Ad Starter Pack, 10”

x4
OR...

x4

4RATES
MONTHLY MODULAR PROGRAMS

FRONT-PAGE ADVERTISING
front-page POST NOTES

•	 highly visible 

•	 exclusivity for date 
 

•	 unique marketing tool 

•	 full-color, print  
included 

•	 Only front page  
position

$1000 (per run)

$300 (per edition)

LOCAL INTERNET CHOICES

Starting as low as $99

SECTION FRONT STRIP ADS

•	 Guaranteed impressions
•	 Target local users
•	 Professionally created
•	 Link direct to your site
•	 Many sizes available

•	 Frontpage of Feature, Business or Sports
•	 6 columns wide, 4 inches tall
•	 High Visibility
•	 Includes color

Copyright 2013
The Pilot

Books C5-7
Golf D3-4

Classified Ads B4-10
Obituaries A6

Puzzles C3
Sports D1-10

WEATHER FORECAST

Printed on
100% recycled

paper.

SANDHILLS SCENE
On the Plus Side
A Southern Pines motherfeels positive after havingbreast cancer surgery.

SPORTS
ʻOne of Oursʼ
Former Pinecrest pitcherSeth Maness is headed tothe World Series.

OPINION
Causes for Concern
In Downtown Park
Several steps to enhancesafety should help, withoutresorting to anything drastic.

PUBLIC SPEAKING
Questions on 211
Readers share their views ona number of current issues.

Sunny
Winds: NE at 5-10
Afternoon High: 69°
Overnight Low: 42°

Mostly Sunny
Winds: N/NE at 5

Afternoon High: 71°
Overnight Low: 55°

Partly Sunny
Winds: SW at 5

Afternoon High: 63°
Overnight Low: 37°

TODAY MONDAY TUESDAY

Days to Go

235

A s I was driving up to the hillsearly Monday morning to speakat Lenoir-Rhyne University’sVisiting Writers Series, enjoyingthe changing colors of the seasonand a drive I hadn’t made in 40years, I turned on NPR to hear ifthe most dysfunctional Congress inU.S. history had in fact resigned (aspolls showed 65 percent of
Americans wished they would) andlearned instead that the iconicInternational Herald Tribune was tobe no more.

After 126 years of providing aidand comfort and homefront news toexpat Americans and Yankee travel-

ers abroad, the famous newspapermentioned in Hemingway’s “TheSun Also Rises” and at least onefamous French film was being offi-cially renamed The InternationalNew York Times by its parent com-pany of the same name.
The owners assured the paper’slegions of devoted readers that onlythe name was being changed toreflect modern times, not the mis-sion of the paper itself.
Funny how seemingly unrelatedevents a world apart can open up atime portal to the past.
For me, it was suddenly the life-changing October of my senior year

in college all over again — ghostsincluded.
That autumn I was features editorand lead columnist of my collegenewspaper, anxious about my ownimmediate future and hoping toturn a recent dinner encounter witha sub-editor for the IHT, as it wasfondly called by staffers, into a paidinternship or first job followinggraduation that coming spring. Theeditor had even urged me to applyby Christmas.

Truthfully, working for theInternational Herald Tribune had

BY DAVID SINCLAIR
Managing Editor

County Commissioner Randy Saundersunderstands firsthand the importance of mak-ing information easily available to people think-ing about moving here.
Saunders grew up in Moore County, butmoved away when his father was transferred inhis job. He graduated from college in Texas andgot married. He and his wife,who is from San Antonio, decid-ed to move to Whispering Pinesin 1998 so he could run his fam-ily’s new import business. 

His wife had only visited thearea and knew little about thecounty. Finding information onhousing, schools and otherthings was not easy.“She was terrified about coming here,”Saunder said. “Once she was here, she won’tleave.”
His comments came after the Board ofCommissioners heard a proposal to develop anew comprehensive website to market MooreCounty for people looking to move here, start abusiness or just visit.
“This stuff really excites me,” Saunders said.“They are talking about me,” adding that this

BY JOHN LENTZ
Staff Writer

Today, nothing can get parents’ attentionquicker than news of a gun on a school cam-pus, so last week’s arrest of two SouthernMiddle School students for just that reasondrew an immediate response from school offi-cials.
Just two days after the students were arrest-ed and suspended for a year in connection withhaving a gun and ammunition at the school,school leaders held a meeting for parents toreassure them.
“The most important message is that the sys-

tem is safe,” said
Moore County Schools
Superintendent Aaron
Spence. “Schools are a
microcosm of society,
and student issues
often reflect what is
happening in the com-
munity. And just as
society is generally
safe and civil, so are
Moore County
schools.”

Compared with some
of the school districts
where he was previous-ly employed, Spence said he found MooreCounty to be one of the best.

“I have worked in a lot of school districts,and I can assure you ours is safe,” he said. “Tohear otherwise is not a reflection of the truth.”Spence said he would not tolerate behaviorsuch as that of the middle school students whobrought a handgun and ammunition to classlast week. Each student was charged withfelony possession of a weapon on school prop-erty and possession of a firearm by a minor.One was also charged with possession with the

BY JOHN LENTZ
Staff Writer

Better lighting, an earlier closing time andincreased surveillance were some of thesolutions presented to Southern Pines policeby community members last week as a wayto curb increasing violence at the DowntownPark.
The meeting, presented in conjunctionwith the regular bimonthly meeting of theDowntown Neighborhood Watch, centeredon residents’ concerns following an Oct. 6shooting at the park that left one 18-year-oldboy injured following an argument with a 16-year-old Aberdeen youth. The younger boywas later arrested.

“We are here to receive feedback fromyou, and will then consider your suggestionswhile determining where to go from here,”Southern Pines Police Chief Bob Temme toldthe assembly of 75 residents and town offi-cials who gathered in the Police

Department’s community room.Audience members were quick to tell theirparticular stories to police officials and offersuggestions on how to curb what they per-ceive as a growing threat to safety in thedowntown area near the park.
“My husband and I have lived here for twoyears, and in that time we have seen a dra-matic change,” said Michele Movius, ofSouthern Pines. “I used to walk down thesidewalk by the basketball courts, but thereis an element there now with ‘an attitude’that makes me feel less than safe. It’s reallya scary place now.”
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see SCHOOLS, page A9

see SUPPORT, page A13
see GOLDEN DAYS, page A12

see PARK SAFETY, page A14

Schools
Stressing
Safety
Officers and Staff
Reassure Parents

Support Grows
For New Website

Circle Sailing With My October Ghosts

GLENN M. SIDES/The Pilot
Right: Despite cloudy, cool weather Saturday, the annual Holly Arts and Crafts Festival attracted a large crowd to down-
town Pinehurst. Top left: Joan Willliams paints at her booth. Bottom left: Garry Childs displays his pottery.

Downtown Park Safety
SP Residents Offer Ideas

“The park 
is not a high
crime area.”

Bob Temme
Police Chief

FALL IN THE AIR

Jim
Dodson
Sunday Essay

SAUNDERS

“The most
important
message is

that the system
is safe.”

Aaron Spence
Superintendent

YOUR 
AD 

HERE

FULL 
COLOR

includes Four 2x5 ads OR Four 3x3.25 ads OR Four 1x10 ads

EXTEND YOUR REACH TO THE 
FULL PILOT.COM AUDIENCE 
8,000 IMPRESSIONS $50

MAXIMIZE YOUR CAMPAIGN 
AND TARGET IN PRINT 
AND ONLINE 15,000 
IMPRESSIONS $75

MAXIMIZE YOUR CAMPAIGN 
AND TARGET IN PRINT 
AND ONLINE 15,000 
IMPRESSIONS $75

MAXIMIZE YOUR CAMPAIGN 
AND TARGET IN PRINT 
AND ONLINE 15,000 
IMPRESSIONS $75

MAXIMIZE YOUR CAMPAIGN 
AND TARGET IN PRINT 
AND ONLINE 15,000 
IMPRESSIONS $75

MAXIMIZE YOUR CAMPAIGN 
AND TARGET IN PRINT 
AND ONLINE 15,000 
IMPRESSIONS $75

PLUS

PLUS

PLUS

PLUS



WEB ADVERTISING RATES
ABOUT THEPILOT.COM
Use ThePilot.com to reach your target audience!
Averages approximately - 110,000 unique visitors and over 1.1 million page 
views per month
	

AD TYPE/SIZE                MONTHS 	 MONTHS    MONTH	
SIDEBAR, TOP POSITION 
RUN OF SITE - Ad runs throughout the site

300 X 250 PIXELS	                $295           $335            $375

DOUBLE SKYSCRAPER 
RUN OF SITE - Homepage and in news stories

300 X 600 PIXELS	                $195           $240            $265

PAGE CURL 
Ad runs on homepage only

500 X 500 PIXELS	                $250            $260           $275

BILLBOARD 

600 X 300 PIXELS	                $210           $240            $265

CPM RATE (Cost per 1000 impressions)
$11.00 per 1000, ROS (run of site)
Minimum 9,000 impressions. For less than a full month run.  
Subject to availability.

WEB AD SPECIFICATIONS
•	 We accept JPEGs and GIFs under 50K.
•	 We accept Flash files under 1 MB and accompanying  

audio and video files.
•	 Design included in the cost of  Web ads

THE JOB NETWORK
All employment ads are placed on The Job Network site as part of the 
purchase price. Job Network allows posting of resumés and matching of 
posted jobs  
to available resumés. Upgrades Availalbe 
Email: classifieds@thepilot.com

5AD SIZES
HOW TO MEASURE SPACE.com

HOW TO MEASURE AD SPACE
AD SIZE = Number of COLUMNS x LENGTH

6 COLUMN DISPLAY
& CLASSIFIED DISPLAY SIZES
1 COLUMN.............................................1.53”

2 COLUMNS...........................................3.22”

3 COLUMNS...........................................4.92”

4 COLUMNS...........................................6.61”

5 COLUMNS...........................................8.31”

6 COLUMNS...........................................10”

NEWSPAPER DEPTH: 21”

TABLOID SIZES
FULL PAGE.............................................10” x 10”

HALF PAGE............................................10” x 4.8”

HALF PAGE (Vertical)..........................4.92” x 9.7”

QUARTER PAGE...................................4.92” x 4.8”

EIGHTH PAGE.......................................4.92” x 2.35”

EIGHTH PAGE (Vertical).....................2.37” x 4.8”

SIXTEENTH PAGE................................2.37” x 2.35”

COMMON SIZE MEASUREMENTS 

FULL PAGE AD		   
6 COLUMNS x 21 INCHES (10.5 INCHES x 21 INCHES)

HALF PAGE AD			 
6 COLUMNS x 10.5 INCHES (10.5 INCHES x 10.5 INCHES)

HALF PAGE AD (vertical)		

3 COLUMNS x 21 INCHES (5.17 INCHES x 21 INCHES)

QUARTER PAGE AD		
3 COLUMNS x 10.5 INCHES (5.17 INCHES x 10.5 INCHES)

MINIMUM AD SIZE 		
1 COLUMN x 2 INCHES (1.61 INCHES x 2 INCHES)

WEB RATES
WWW.THEPILOT.COM

12 3 1



6PRODUCTION
GUIDELINES & SPECIFICATIONS

This is a serif 7pt font   

This is a 7pt bold sans serif font
This is a 9pt script font

This is a 9pt serif font

C=0
M=40
Y=80
K=0

Left: Color photo using unsharp mask at 500%. 
Right: Color photo untouched.

Left: 2 color built hue. Right: 4 color built hue

example
Fig. 1

Fig. 2

Fig. 3

Fig. 4

Fig. 5

Left: 100% black vector text. Right: Jagged, 
dotted text from rasterized text.

EXAMPLE EXAMPLEEXAMPLEEXAMPLEEXAMPLE

Left: 100% black vector text. Right: Vector text 
with 4-color black text out of register.

Did you know that ad design is 
included with the cost of your ad? The Pilot 
employs experienced and award-winning 
graphic designers and sales professionals 
that can create high-quality, attractive and 
effective solutions for your business. For more 
information about our design services, please 
contact your ad representative!

C=5
M=42
Y=92
K=6

• �Camera-ready ads are used “as is.” We cannot 
make corrections to size, content, or body copy.  All 
changes should be made before submitting the disk to 
us.  The ad is imported directly to the page layout.

• �Include all fonts as a backup (in case 
embedding does not work properly) and a 
printed sample in case we have to substitute.  

• �Please do not flatten files when saving.  This 
causes a dot screen pattern to appear in text.

• �We can pick up PDF and EPS files and insert them into 
their spaces on the news pages relatively quickly, but we 
cannot make changes to PDFs because of the 
nature of the files.

• �Separate image files used in an ad should be included 
with the .eps or .pdf file on the disk submitted to The 
Pilot as backup.

• � We can accept files on CDs, jumpdrives, via email and 
FTP sites.  We are also set up to receive Ad-Send and 
Ad Transit files.

• � When artwork is submitted (including 
logos), it should be a “clean” original.  Copied 
or preprinted art with an existing dot-screen does not 
reproduce well.  Likewise, faxes, yellow page cutouts, 
business cards, and letterheads don’t always reproduce 
sharply.  The Pilot adheres to any copyright or trademark 
infringement laws that apply to printed images.

The following software is available for use by our designers:

�InDesign CS6 (preferred); Quark Xpress 7; Photoshop 
CS6; Illustrator CS6;  Acrobat Pro;  Microsoft Word (text 
ONLY, no embedded images). We cannot 
accept Microsoft Publisher or PowerPoint files.

If you have any questions about creating and submitting your 
ad. please contact Kathryn Galloway at 910.693.2509.

For optimum results, please submit ads in PDF format 
with embedded fonts that have been outlined.
Other formats accepted include:
• JPG
• TIF
• EPS
* Note: when sending flattened JPG or TIF files where type has been rasterized,  
the printed ad will result in dotted or jagged type. (Fig 1)

Ad Creation
For best results, use a design program such as Adobe InDesign, Adobe Illustrator or 
Quark Xpress. (The Pilot cannot open Publisher files.) Using programs such as Microsoft 
Word or Powerpoint where output quality cannot be controlled may result in a low 
quality ad that will not translate to newsprint. Ads submitted in .doc or .ppt files 
will be reset by Pilot designers.

Minimum resolutions acceptable: 170 dpi.  
Create ads to fit exact ad space. Include border if desired.

For color ads: 
Use CMYK color modes, using 100% black text.  
Text created with more than one color may result in separation. (Fig 2)  
Note: Color text may separate with registration. To reduce color separation, see Fig 5.

For black and white ads: 
Use grayscale color modes. Convert all photos and logos to grayscale mode.  
The Pilot designers will convert ads to black and white when necessary, but the quality  
of the original artwork may be compromised.

Text Size
With any font, keep your font above 7pt. When using script or serif fonts where character  
widths vary, stay above 9pts. (Fig 3)

Sharpen and tone photos
Contrast works well with newsprint. When toning photos in Photoshop,  
use the Unsharp mask and the levels tool to bring out detail in your photos. (Fig 4)

Rich color
When mixing CMYK colors to create hues, use less of each color for a richer result.  
For example: A green mix using only 60% Cyan and 100% Yellow will look brighter than one  
similar that uses percentages of Magenta and Black, which will muddy the mixture. (Fig 5)

SUBMISSION GUIDELINES

Thank you advertising with The Pilot! Designing for newsprint is a little different 
than for web or even magazine print.  Ad design is included with the cost of your 
ad, but should you choose to design your ad, here are some helpful tips.

Tips for designing an  
advertisement for newsprint



THE PILOT’S THEMED SECTIONS
JAN	 Guide to the Sandhills	 Tabloid

FEB	 Healthcare	 Tabloid

MAR	 Palustris Festival	 Tabloid
	 Spring Home & Garden	 Tabloid

APR	 Spring Car Care	 Tabloid

MAY	 Carthage Buggy Festival	 Tabloid

JUNE	 High School Graduation	 Broadsheet
	 Retirement & Financial Planning	 Tabloid

JULY	 Robbins Farmers Day	 Tabloid
            US Kids Golf	 Tabloid

AUG	 Best of Moore	 Tabloid

OCT	 Fall Home Improvement	 Tabloid

NOV	 Local Christmas Shopping	 Tabloid
	 Veterans Day Observance	 Tabloid
            Christmas Greetings & Events	 Tabloid

DEC	 Christmas Carols	 Tabloid

HOLIDAY PAGES
FEB	 Valentine Section	 Broadsheet

APR	 Easter Church Services	 Dbl Truck

MAY	 Mother’s Day Page	 Page

JUNE	 Father’s Day Page	 Page

JULY	 Aberdeen 4th of July	 Dbl Truck

DEC	 Christmas Church Services	 Dbl Truck

WEEKLY THEMED PAGES
Pinehurst Varieties	 Runs Wednesday

The Marketplace	 Runs Wednesday

Health & Wellness	 Runs Sunday

Dining Guide	 Runs Wednesday

Sandhills Business Directory	 Runs Wednesday

Business News Section	 Runs Wednesday

Real Estate Market	 Runs Sunday

Ask your sales rep for pricing on themed pages.

7RATES
INSERTS & SPECIAL SECTIONS

INSERT RATES (PER THOUSAND)
(Minimum $200 charge)

	 1X	 2-11X	 12-36X	 37+ X

Single Sheet	 $40	 $35	 $32.50	 $30

2 Broadsheet/4 Tabloid	 $50	 $48	  $47	 $46

4 Broadsheet/8 Tabloid	 $52	 $49	 $47	 $46

6 Broadsheet/12 Tabloid	 $54	 $53	  $52	 $51

8 Broadsheet/16 Tabloid	 $56	 $53	  $52	 $51

10 Broadsheet/20 Tabloid	 $58	 $57	   $57	 $56

12 Broadsheet/24 Tabloid	 $60	 $58	 $57	 $56

14 Broadsheet/28 Tabloid	 $64	 $63	 $62	 $61

16 Broadsheet/32 Tabloid	 $65	 $64	 $63	 $62

18 Broadsheet/36 Tabloid	 $68	 $67	 $66	 $65

20 Broadsheet/ 40 Tabloid	 $72	 $70	 $69	 $68

24 Broadsheet/48 Tabloid and up	 $72	 $70	 $69	 $68

SHIP ALL INSERTS TO: 
News & Observer, c/o The Pilot,  

1400 Mechanical Blvd, Garner, NC 27529 

919-836-4919

CIRCULATION BREAKDOWN BY AREA
THE PILOT NEWSPAPER ZONES

ZONE 1 - 28374	 	  
PINEHURST 3,379

ZONE 2 - 28387	  
SOUTHERN PINES 2,117

ZONE 3 - 28315/28373 
ABERDEEN/PINEBLUFF 825

ZONE 4 - 28326; 28327; 27259
28347; 27281; 28350; 27325; 27376/28394	  
MOORE COUNTY 3.089

ZONE 5 - Includes ALL ZIP CODES 
SINGLE COPY 4,814

TOTAL CIRCULATION 14,224



8RATES
PINESTRAW MAGAZINE

PineStraw is a monthly 
glossy magazine for local 
residents and for out-of-
town guests to discover 
that Moore County is 
one of the world’s most 
fascinating places.

The wildly popular 
magazine celebrates the 
arts, entertainment and 
culture in Moore County.  But we delve into virtually 
every subject — from features to personality profiles 
to columns to politics to homes and food. There is an 
extensive calendar of the current month’s events in a 
chronological, easy-to-read format.

PineStraw informs, entertains and, most important, 
serves it’s readers. This is a publication that maintains 
a standard of journalistic excellence and editorial 
integrity with wit and style.

Distributed monthly, PineStraw has 15,000 printed 
copies and there is a virtual version available at  
www.pinestrawmag.com. Printed copies are picked 
up at established local businesses, restaurants, hotels, 
and gathering places, and in racks. Copies are free to 
readers.

We also publish O. Henry Magazine in 
Greensboro and Salt Magazine in Wilmington.

PINESTRAW PRODUCTION  
GUIDELINES
Ads should be submitted as electronic files in a PDF 
or tiff format on a CD or emailed to your ad sales 
representative.  Ads must be in CMYK, exact size, and 
minimum of 300dpi resolution.  A color proof is suggested 
to ensure correct color printing.  Production questions 
can be directed to Kathryn Galloway at 910.693.2509 
or kathryn@thepilot.com. Rates are subject to change. 
For advertising information contact your Pilot sales 
representative or Ginny Trigg at 910.693.2481.

* In the event that the advertiser chooses to cancel an 
ordered ad, the advertiser will be charged a 30% fee for 
ads cancelled after the camera-ready deadline.

RATES	 1X	  4X 	 7X 	 12X 
Full Page	 $1,275 	 $1,025 	 $975 	 $925

2/3 Page	 $950	 $825 	 $745	 $695

1/2 Page 	 $695	 $595	 $540	 $520

1/3 Page	 $545	 $465	 $440	 $410

1/4 Page	 $445	 $375	 $350	 $330

1/6 Page 	 $330	 $265	 $250	 $235

1/8 Page	 $280	 $225	 $205	 $200

GUARANTEED POSITION +15%

COVERS	 1X	  3X 	 6X 	 12X
Back Page	 $1,550 	 $1,475 	 $1,375 	 $1,295

Inside Front	 $1,550	 $1,475	 $1,375	 $1,295

Inside Back	 $1,300	 $1,200	 $1,150	 $1,075

SPECIAL PAGES	

Dining Guide • PineServices • HomeStyles
Fayetteville • Encore • Real Estate
Ask your sales rep for pricing.

SPECIAL PUBLICATIONS
PS Bride & Groom

Lifestyles

1/6
PAGE

2/3 PAGE 1/2 PAGE

1/2 PAGE 1/3
PAGE

SQUARE

1/3
PAGE

1/4
PAGE

FULL PAGE

1/8
PAGE

Bleed - 10.25” x 12.25”
Trim - 10” x 12”
Live - 9.5” x 11.5”

6” x 10.75” 4.25” x 10.75”

9” x 5.25” 1/6v - 2.75” x 5.25”
1/3v - 2.75” x 10.75”
1/3s - 6” x 5.25”

1/4 - 4.25” x 5.25”
1/8 - 4.25” x 2.5”


